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atn drives
Intense, attention
at scale.

atn radio reaches 16 million Australians
weekly.

Reaching Me APﬁﬂTlon ' glr?ﬁgiilaﬁabﬂxhstralia. A Iiawﬂ%n
-4 —
To t into perspective,

the Matildas Semi-final match against England
was watched by 11.15 million Australians.”

"Source: GFK survey 6, 2024
~ABC News Source: OzTam, MediaWeek, Meta, The
Guardian
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NORTHERN
TERRITORY

atn has 87% of the
Australian population
covered

atn



Your message IS
Integrated into critical

information in your
consumer's dav.

Your message is
consumed as a
seamless part of an
important bulletin,
with lean-forward
attention and

zero clutter.

atn. Eus

3 — Media Kit atn



4 — Media Kit

When you should consider

atn

High-
uality
attention

When you want to make
every dollar count

When building trust and
credibility is priority

Premium
In-content
placement

When you need to STAND OUT
In a competitive market

When you want to nudge
consumers to take action

At
scale
reach

When reaching large
audiences with impact is key

When you want to
supercharge your radio buy

atn






atn radio stations

Sydney 2Day FM MMM  Kiis FM Nova  Smooth FM GoldFm 1170 SEN C91.3 CADA 96.1
Melbourne FOX-F MMM Kiis GOLD Nova Smooth FM SEN RS 3MP Magic
M FM FM 116 N 1278
Brisbane KisFM B105 MMM 4BH Nova River
Adelaide SAF MMM Nova FIVEaa Cruise MIX
M FM FM
Perth MIX 94.5 FM Nova MMM 96FM 61X
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atn radio stations

QLD

Albury Central Coffs Cooma Deniliquin Goulburn Lithgow Newcastle Port Sourthern Wagga Wollongong
Coast Harbour Orange Mcquarrie  Highlands Wagga /
- Nowra
MMM  Hit Gosford Hit 105.5 XLFM 96.1 EdgeFM 2GN 2LTAM MMM  HIT 105.9 Hit 28T Hit 93.1 Wave FM
Hit 104.9 Star FM MMM  Snow FM 2QN Eagle FM Move FM Hit 106.9 MMM MMM MMM 98 FM
MMM  New FM Pulse 94.1
2HD AM Power FM
28
T
Ballarat Bendigo Colac G.Welst g Geelong Hamilton Horsham Mildura Shepparton Swam HillTraralgon Wangaratta Warnambool
ippslan
Power FM Hit 91.9 MixxFM 3GG AM K Rock MixxFM MixxFM Triple M Hit96.9 MixxFM Gold Edge FM Coast FM
Mildura
3BAMMM 3CS MMM Bay 93.9 3HA 3WM Hit Mildura MMM 3SH TRFM 3NE 3YB
3GG Surf
Murray Bridge Power FM 5MU AM
SAFM Mt Gambier
MMM Mt Gambier
Hobart MMM  Hit 100.9 7HO FM Slam!
Launcestpon LAFM Chilli FM
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Bundaberg Cairn Gold Mackay Maryborough Rockhampton Sunshine Coast Toowoomba Gympie Townsville
S Coast / Gladstone
MM MM MM MM MM MMM Mix FM Hit 100.7 4GY MMM
M M M M M Rackhampton
Hit 281 s Hit MMM SeaFM MMM  Power 100
1035 90.9 1003 Gladstone
Rgmg 97 Hit Hot91 4AK AM Star FM
a88id Gladstane Sunshine
Coast Coast
94.1 FM Hit Rockhampton Zinc FM 4WK AM Hit
Bunbury MMM  Hit
Mandurah  91.7 WAVE FM  97.3 Coast FM
Canberra 2CC AM Mix FM Hit 104.7 FM 2CC AM
Territory FM Mix FM Hot 100 FM

atn



atn Fuel

atch

mar

kKets

QLD

NSW

ViC SA WA NT
Cairns Lismore  ©range Bendigo Mt. Gambier Broome Alice Springs
Mareeba Moree Bathurst Mildura Port Hedland
Atherton Grafton  Criffith Shepparton Karratha
Innisfail Inverell  Young Carnarvon
Charters Towers Coffs Harbour  Wag99a Wagga Geraldton
Mt. Isa Armidale  Albury Kalgoorlie
Mackay Gunnedah Merredin
Longreach Tamworth Northam
Emerald Port Macquarie Narrogin
Bundaberg Taree Bunbury
Gympie/Noosa Broken Hill Busselton
Kingaroy Dubbo Katanning
Charleville Mudgee Esperance
Roma Parkes
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Multicultural Network

Station Name:

State: Market: Location: Languages:
ALBURY/WODONGA NSW ALBURY Regional Italian, Arabic, Cantonese, Mandarin, Viethamese, Punjabi, Hindi, Nepali, Bengali, Tamil
SYD MANDARIN NSW SYDNEY Metro Mandarin
SYD OTHER NSW SYDNEY Metro Arabic, Cantonese, Mandarin, Vietnamese, Punjabi, Hindi, Nepali, Bengali, Tamil
SYD RETE ITALIA NSW SYDNEY Metro Italian
COLAC VIC COLAC Regional Italian, Arabic, Cantonese, Mandarin, Viethamese, Punjabi, Hindi, Nepali, Bengali, Tamil
MEL MANDARIN VIC MELBOURNE Metro Mandarin
MEL OTHER VIC MELBOURNE Metro Arabic, Cantonese, Mandarin, Viethamese, Punjabi, Hindi, Nepali, Bengali, Tamil
MEL RETE ITALIA VIC MELBOURNE Metro Italian
SHEPPARTON RETE VIC SHEPPARTON Regional Italian, Arabic, Cantonese, Mandarin, Viethamese, Punjabi, Hindi, Nepali, Bengali, Tamil
SWAN HILL RETE VIC SWAN HILL Regional Italian, Arabic, Cantonese, Mandarin, Viethamese, Punjabi, Hindi, Nepali, Bengali, Tamil
WANGARATTA RETE VIC WANGARATTA Regional Italian, Arabic, Cantonese, Mandarin, Viethamese, Punjabi, Hindi, Nepali, Bengali, Tamil
BNE OTHER QLD BRISBANE Metro Arabic, Cantonese, Mandarin, Vietnamese, Punjabi, Hindi, Nepali, Bengali, Tamil
BNE RETE ITALIA QLD BRISBANE Metro Italian
PER RETE ITALIA WA PERTH Metro Italian

Combination of FM linear radio and DAB+ stations
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atn national radio reach

The fastest route to reach
Build reach and frequency
rapidly across the atn network.
As one of Australia’s largest

audio platforms, our networked
format allows us to achieve
reach at scale, increasing the
‘hearability’ and effectiveness of
your commercial message.

10 — Media
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City All people 10+

All people 18-39 All people 25-54 Grocery buyers

Sydney 3,033,000 72.2% 1,320,000 76.5% 1,646,000 76.0% 1,476,000 74.9%

Melbourne 3,281,000 75.5% 1,360,000 75.5% 1,737,000 77.4% 1,549,000 75.6%

Brisbane 1,422,000 71.0% 578,000 73.4% 710,000 73.8% 661,000 71.4%

Adelaide 852,000 75.6% 287,000 73.4% 383,000 73.1% 419,000 76.0%

Perth 1,204,000 71.5% 456,000 75.4% 635,000 74.0% 583,000 71.6%

National Metro Total 9,793,000 73.3% 4,001,000 75.3% 5,111,000 75.7% 4,689,000 74.3%

Source: GfK Radio Ratings, S5 2024, Mon-Sun BMAD, The atn station groups include stations that subscribe to the atn service.

atn



Specifications for
atn radio copy

We're making atn attention flexible, and
simple to buy, fast and easy to use.

Message enjoyment

37
ENE°

y/
Source: atn-Attention Caontext Lab Study —'Kantar, October 2024
n=775

Our 10 second messages equate to approx. 25 to 35 words
of copy, depending on the length of the words used.

We will send a reminder 3 days prior to the copy
deadline but can also have you on-air within 24 hours.
Please send copy to your atn sales representative.

atn also offers a complimentary copywriting services to

our clients, with no charge for writing or production.

11 — Media
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Copy tips and considerations to keep in
mind:
« Start with a consumer-centric question or statement.

» The brevity of our messages is appreciated.
Focus on: Who you are, what need or
desire you're fulfilling and how to get it.

* Highlight the parts that you want emphasized
in the script and make them bold.

« atn recommends avoiding tongue twisters and difficult
words. Reading these live on air can be a challenge.

* It can be helpful to add phonetics for
uncommon words, brands, and names.

* A website such as runawaybay.com.au is runaway bay

dot com dot au and is usually considered as 6 words.

* A phone number such as 9953 5722 is double
nine, five, three, five, seven, double two is 8
words.

* Feel free to discuss your strategy with our creative
director and get suggestions to maximise
attention to your advertising campaign.

« atn has developed a neuro optimised creative playbook.

Request a copy at advertising@atnmedia.com.au

atn


mailto:advertising@atnmedia.com.au

CE) TV

Live traffic news updates on prime time news,
morning, afternoon and evening.




WNEWS

ASUNIISe TR BT e"* ’L‘?é‘!g*

TON CRUISE

MISSION: |

"!.I!Ml RECKONING

‘ Switch to 100% Aussie energy

e J§

Opening & Middle
Closing :

] Your BRAND HERE s TRAFI'-‘ICREPORT

sunrise
MALNITTNAYyAnnnnEmi g STEA 000 00 RAN/E 0D ———

Includes: Client to provide:
* 10 second talent-read live message « 3 copy points for animated strap or 10
from ground studios seconds animation

» Naming credit (Traffic Centre)
» Animated strap on screen: 1670x215px
» Collapsed Logo: 375x215px

» Digital still Logo/Branding featured
behind traffic reporter: 1920x1080px

*Perth reports include lower-third branding only

Branding assets:
Logo: Vector or high-res (300 dpi)
Fonts: ttf, otf
Images: PNG, JPG, Al, PSD
Videos: MP4, MOV

By the Friday two weeks before traffic
week

TV atn.




On-Air

Afternoo

\ NEWS
FIRST

15 Sec - Traffic

YOUR ’ 248
BRAND "
HERE °

EER oo RepoT
| S y

Includes: Client to provide:

» 15 second TVC aired leading into the ClearAds (CAD) approved
traffic report: 1920x1080 Branding assets:

* Printed Logo/Branding featured Logo: Vector or high-res (300 dpi)
behind traffic reporter: 1920x1080px
Fonts: ttf, otf

» 10 second talent-read live message
Images: PNG, JPG, Al, PSD

from chopper (on flying conditions) _
« Naming credit (Traffic chopper) Videos: MP4, MOV

- Logo on screen: 220x120px By the Friday two weeks before traffic
' week

TV atn.



Our national TV

andianecac

Market Total people P. 25-54 P. +18 GB TOT

SUNRISE 07:00 - 08:59 Metro 5 Cap City 194,342 61,201 189,578 114,040
SUNRISE 07:00 - 08:59 Sydney 55,300 12,935 54,657 30,309
SUNRISE 07:00 - 08:59 Melbourne 39,284 10,625 38,063 23,478
SUNRISE 07:00 - 08:59 Brisbane 42,120 17,837 40,792 27,457
SUNRISE 07:00 - 08:59 Adelaide 21,461 7,448 21,217 13,236
SUNRISE 07:00 - 08:59 Perth 36,177 12,357 34,850 19,559
SEVEN NEWS AT 4 16:00 - 16:58 Metro 5 Cap City 168,554 41,484 165,794 102,833
SEVEN NEWS AT 4 16:00 - 16:58 Sydney 40,769 9,086 39,995 22,272
SEVEN NEWS AT 4 16:00 - 16:58 Melbourne 47,469 9,834 46,578 30,217
SEVEN NEWS AT 4 16:00 - 16:58 Brisbane 30,726 9,443 30,393 19,668
SEVEN NEWS AT 4 16:00 - 16:58 Adelaide 19,619 5,087 19,330 12,995
SEVEN NEWS AT 4 16:00 - 16:58 Perth 29,972 8,034 29,498 17,680
10 NEWS FIRST 17:00 - 17:59 Metro 4 Cap City 144,086 40,277 160,299 95,240
10 NEWS FIRST 17:00 - 17:59 Sydney 53,275 12,445 48,589 29,175
10 NEWS FIRST 17:00 - 17:59 Melbourne 51,143 14,941 49,729 30,175
10 NEWS FIRST 17:00 - 17:59 Brisbane 39,644 9,096 38,728 22,064
10 NEWS FIRST 17:00 - 17:59 Adelaide 23.808 3,795 23,253 13,826

Source: eTAM, Projected Audience,
2024.

CE TV

atn.



atn

Terms &
Conditions

Please see below T&C's for TV bookings with the Australian Traffic Network PTY LTD.

1) National TV plans need to be discussed with Inventory (ATN) and operations prior to
the client approval,this is essential to avoid pre-emption or unacceptance of the
booking.

2) A booking is subject to ATN’s contract to provide traffic reports to the network’s
program show. Should the show cease or ATN’s contract not be renewed with the
network, the booking will terminate at that point, i.e. the last day of the show or
contract period.

3) When the helicopter cannot fly;
- Reports are delivered from either; a helicopter on the

ground a backup studio or by a voice-over.
4) In the event the TV station drops a report, subject to avails the report can be

made up in a future TV campaign. Alternative options can be discussed with
inventory management.

5) The network has the right to decide whether reports run on Public Holidays or
during special News and Sporting Events — this may vary by market.

CE TV

6) There are no renewal rights. Any renewal requires the managers’ approval.

7) Minimum 6-day turnaround for animation creation. The deadline for the
creative brief is two weeks (ten working days) prior to the on-air date Final
banners are sent to the networks on Thursday prior to airing.

8) If specifications are not delivered prior to the material deadline, the
animation will be forfeit, and a static logo will appear unless otherwise
negotiated.

9) If TV is booked inside the creative deadline, a static logo may be displayed for
the first week and an animated banner thereatfter.

10) Networks will not accept changes of logo or banner in the same week.

11) TV is
non-cancellable. _
12) Management reserves the right to adjust and revise the above mentioned

regulations when necessary at any time.

atn.



Can | buy nationally? How quickly can | be on-air?

Flexible to buy Flexible to Yes! Reach up to 16 million We can have you on-air nationally
use Australians across national metro within a few hours subject to copy

and regional Australia with atn. approval and availability.

- ?
Can | amend my script each day? Can I buy multiple markets How many words can you fit in 10 seconds?

atn offers the ability to run different atn offers flexit?ility to b“Y Around 25-35 words depending on the length of the words.
scripts each day, in different sessions, across geographies, targeting atn’s 10 second format has been purpose-designed to ensure

n c.liffe.rent states and marl.<e.t. sgecnﬂcsessmr;ﬁ.or t'”;)e of that consumer’s are absorbing an advertiser’s message before
combinations — complete flexibility. ay and the ability to buy they start the process of screening or tuning out.

all stations in one market.

What are the production
costs associated with atn
placement with other How are messages delivered on-air? creative?

advertisers? The atn 10 second commercial messages are read live by There are no production costs associated

atn offers stand-alone premium our traffic reporters and integrated into the information

itself. Our traffic reporters are “trusted by 87% of radio
listeners and are 17% more trusted than Google.

Do | share my

with atn creative. We even provide a

positioning that is integrated into the copy writing service to assist with or

information itself. There are no other
advertisers positioned around your
message in this live format.
On some occasions a station may
schedule pre-recorded advertising

*Source: atn + Adelaide Metrics - Attention Unit (AU) Analysis - Oct 2024
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Contact
us

Email
advertising@atnmedia.com.au

Website

atnmedia.com.au
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NSW

Heidi Sayers Sales
Director

0411 141 388
VIC and SA

Nicole Ware Group Sales
Director 0409 279 598

QLD
Will Allen Sales
Director

0414 609 114
WA

David Fare Media
Tonic 0412 918 331

Social

@edla in X

..., . Q‘- . .‘.
v ..“ .”".'. “ .. *’2. 4
“ete -u._~~- "-.

atn
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GETS ATTENTION

atnmedia.com.au



